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Global leader in aerospace, defense, and digital security.


Provides In-Flight Entertainment (IFE) systems for airline.

Specific Areas Explored


User experience of current IFE systems


Content personalization and organization


Challenges faced by different user demographics


Opportunities for enhancing passenger engagement
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In Flight Movies Digital Touchscreens Wireless IFE, BYOD, high-speed 
connectivity, 4K OLED displays

Emerging Trends


Hyper-personalization of content


Seamless device-to-IFE connectivity


Seat-integrated technologies (wireless charging, climate control)


Enhanced accessibility features


Integration of e-commerce and duty-free shopping



Future trends

8K displays, AI-driven recommendations, 
VR/AR experiences



econdary Researc Actiities and Resources

Process

Literature review on IFE systems + user 

experience


Analysis of industry reports and market trends


Examination of existing IFE solutions and their 

features

Analysis

Comparative analysis of IFE systems


Content analysis of user reviews and feedback


SWOT analysis of current IFE offerings

Resources utilized

Academic databases and journals


Industry publications and white papers


Airline websites and product specifications


Stakeholder interviews

understanding

Passengers desire an IFE experience that 

enhances their journey through personalizing it 

based on the type of experience they want to 

have: calming, fun, entertained, etc


Can lead to personalization in cultural media, 

varying interactive activity, etc
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Says Thinks
more games that he and his 

teens can play together

content based on mood or flight 

duration could be useful for managing 

the kids’ boredom on long flights

Feels

 He uses IFE to keep his kids 

entertained, especially on 

long flights.

Uses IFE with 

his family

Jason, 40s

 the family-friendly 

options limited

Does

the content isn’t 

engaging or 

feels outdated

 Spends 10 minutes 

browsing for 

himself and his 

teenage children



 

Says Thinks
more focused on having business 

news or live updates

 prefer more work-related or 

productivity tools rather than 

entertainment

Feels

 suggests content based on 

flight duration would be 

interesting

 uses the IFE 

system on every 

flight

Kathy, 29

content is too 

generic

Does

the content isn’t 

engaging 

 only 2-3 minutes 

browsing before 

switching to his 

laptop



 

Says

suggests content based on 

mood or flight time 

appealing

Thinks
easier way to listen to music 

during the flight

wants a simpler menu with options for 

puzzles or games

Feels

enjoy TV shows 

or nature 

documentaries

Joseph, 60s

find the text too 

small and have 

difficulty with the 

controls

Does

frustrated with 

using and 

understanding 

IFEs

spend up to 15 

minutes browsing 

due to confusing 

navigation



  

Elderly users find IFE systems 
complicated and prefer using 
personal devices 

Parents desire more family-
friendly options and better 
organization

Students and younger users 
desire more interactive 
content and social features

Business travelers prioritize 
productivity tools and quick 
access to content

Impact on Problem Definition
ese findings ave
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Key Stakeholders

Diverse passenger groups: 



Business Travelers


Families


Elderly


Students


Leisure Travelers

Identified Obstacles

One-size-fits-all approach to content 
presentation


Poor user interface design and accessibility


Limited integration with personal devices and 
preferences

Stakeholder Experiences

Difficulty in finding relevant content


Frustration with complex navigation and technical 
issues


Lack of personalization and limited content variety

Stakeholder Mindset

Passengers desire an intuitive, personalized, 

and engaging IFE experience that enhances 

their journey



  

Initial Recommendations

 or content 
recommendation

 or improed accessiilit 
and naiatio

 to 
enhance enaemen

 ith personal deices

Themes to Explore

 or dierse 
demoraphic

 ased on liht dration 
and ser preerence

 in IE 
sstem

 or elderl and dierentl
aled passeners

Next Steps

 ith prototpe desin
 o proposed soltion

 to nderstand 
implementation challene

 or phased implementation o 
improements
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